


Introduction

Most authors are introverts. We prefer to write than to market our work. But expecting our books to sell without 
marketing is like throwing a party without sending out invitations.

There are three ways you can make marketing easier:

1. Reframe what marketing means to you. Instead of selling, think of it as building relationships and being helpful.
2. Learn from what successful authors are doing, but donôt think you have to do everything they do.
3. Make a marketing plan that resonates with you.

Follow these seven rules
1.Make it easy for people to do business with you.
2. Make it easy for other people to promote you and your service.
3. Build a relationship with your colleagues.
4. Keep your marketing in your hands and your mind.
5. Avoid waiting until everything is perfect before you start.
6. Select what aligns with your values and goals, then widen your comfort zone.
7. Have fun.

The following affordable tips and tools can help your book get noticed and sold. Choose the ones that fit your plan.



Customize your email signature

ÅMake it easy for people to reach you in multiple ways
ÅLet a customized email signature promote you with least effort.
ÅCreate it yourself in your email settings or use a service such as wisestamp.com that 

offers a free account.

http://wisestamp.com/


Build an email list

Email is the easiest, quickest, least expensive, and most effective marketing tool.  When visitors give you their email, theyôve
given you permission to send them updates, special offers, announcements, and other information about your business. 

Present every visitor with an easy-to-use, easy-to-find signup box. To get people to sign up, youôll 
need to offer them an incentive, such as a newsletter, checklist, or excerpt from your book and tell 
them what youôll be sending them later.

Youôll need an autoresponder or email marketing tool. There are many available, but 
currently the most popular one is the free version of MailChimp.com . See sample signup boxes.

https://mailchimp.com/


Make it easy for visitors to share your website content

Put share buttons on your website so 
visitors can easily share content they 
see there if they wish.



Complete your profile and cover in social media

If you want to been seen as professional you must complete your profile and cover on social media sites.
.ŜŦƻǊŜ L ŀŎŎŜǇǘ ŀ ŦǊƛŜƴŘ ƻǊ ŎƻƴƴŜŎǘƛƻƴ ǊŜǉǳŜǎǘΣ L ŎƘŜŎƪ ǘƻ ǊŜŀŘ ǘƘŜ ǇǊƻŦƛƭŜΦ LŦ ƛǘ Ƙŀǎ ƴƻǘ ōŜŜƴ ŎƻƳǇƭŜǘŜŘΣ L ŘƻƴΩǘ ŀŎŎŜǇǘ 
the request.

This is my Facebook cover

To get serious on social media
V complete your profile
V upload your image
V join relevant groups
V share or write articles, posts, and images



Seek and accept interviews showing your expertise

Get in front of the radio hosts, podcasters and others looking for experts like you at sites like  
http://www.interviewguestsdirectory.com/ See the example of a listing that brought the author 
multiple interviews shortly after she signed up.

http://www.interviewguestsdirectory.com/


Make every talk tie into your book/topic

When you are asked to speak to a group or present 
to an organization, be sure to tie your book or topic 
into your talk. 

When I began offering life story workshops, I made 
sure to tie in the concept of story into all my talks 
and presentations. Here is a flyer from a talk I gave 
to The Women in Business Breakfast Series 
sponsored by SCORE.



Use photofunia.com to create free unique graphics

You can place your book cover on 
billboards and other places to make 
marketing and promotional material.


